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The Crowding-out Effect of 2008 Olympics on Beijing s Tourism and the
Opportunities and Countermeasure of Tourism of Henan Province

TU Gao-ping. LANG Liu-Ke, WEI Dong
(College of Environment and Planning, Henan Universty, Kaifeng 475004, China )

Abstract: Tourism industry will benefit most from 2008 Beijing Olympic Games, and the number of tourists both
before and during the games will increase greatly. So Beijing’ s tourist market will witness a super saturation and feel the
crowding-out effect of the Olympics. We believe that domestic and international tourists during the Olympic-games period
should be defused in order to avoid the negative impacts caused by overcrowding. Therefore, we suggested that Henan
should make use of this opportunity to formulate correspondent countermeasure to develop its tourism industry.
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