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The tourist commodity market in Hainan.
analysis & countermeasures for development

YUAN Jian-ping, DU Na, YU Tian-hong, TANG Shao-xia
(Department of Resources, Environment and Towism, Hainan Normal University, Haikou 571158, China )

Abstract. On the basis of analyzing favorable conditions for developing tourist commodities in Hainan, questions on tourst commod-
ities were rased, such as the separation of development production and marketing of tourist commodities, lack of varieties in tourst commod-
ities, and shortage of local features, etc. In line with the above-mentioned questions, some suggestions and countermeaswures for the tourst

commodities were brought forward.
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