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Promoting the Development of Non-public Section and SMAIl-sized and Medium- sized
Companies to Enlarge Employment in Heilongjing Province

ZHOU Ling-zhen
(Harbin University of Gommerce Finance Department, Heilongiiang, Harbin, 150076 China )

Abstract; In the process of the economic reform and the ecoromic structural adusment; employment enlargemernt depends on the de-
vebpment of mnpublic section and small-sized and mediunr sized companies. These types of companies are undeveloped in Hei-
Longliang Province, and so some measures should be taken to promote the employment in our province, for example, perfecting the
legal system of small sized and mediunrsized companies establishing financial supporting system setting up and improving social
service system of these companies and promoting the development of nonpublic section and smaltsized and mediunr sized companies.
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